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ABOUT GLOBAL RICH MARKETING

Global Rich Marketing is a place idyllic for the ones "
craving for the taste of success. 4

We are a direct selling company that deals with the distribution of a wide
range of high quality lifestyle products for the day to day life.
Our aim is to deliver the best products directly to our consumers,
who form the core of the company. Our networks of registered distributors
are trained leaders and representatives who ensure that the consumers
get the best products, with additional Free Business Opportunity benefits.

Global Rich Marketing offers you a chance to support your family with
that extra income so you can give your loved ones a better lifestyle. We
offer a constant source of unlimited income and opportunities for our
registered distributors by maintaining a complete range of lifestyle
products that they offer to the customers as per their requirement
and needs. We believe in Better Earning is equals to Better
Lifestyle by working on our 4 values:- Fair - Play, Luxury
Quality, Teamwork, Creativity & Innovation.




GLOBAL RICH MARKETING’s Vision

Our Vision is to make an admirable position in the global

market by evolving into one of the leading direct sales companies
in Asia by providing unparalleled opportunities for its distributors
through a strategic direct sales product distribution while adhering to

the company's core values.

GLOBAL RICH MARKETING’s Mission *4

Our Mission is to achieve our set forth goals while we run our \ \

business with sound corporate governance guided with high moral ~

values, best practices, and application of relevant direct selling business

expertise as well as give Luxury class product with the great value of money...



BENEFITS OF THE PLAN

¢ Joining by Purchase ﬁ;wm RICH
¢ Working Income

¢ Auto pool Income
¢ Awards & Rewards

¢ Royalty Income



‘ Joining by Purchase

Customers who purchase any of the following packages will be given
1 ID or can get an ID by paying a package advance of Rs 1500/-.
You have to pay the balance of the package within 3 months and get the
package you like.
D — O ]
1‘?23’32%%{?“ 2. Kitchen ltems 3.1Gram Gold Hems | 4. Gas Safety Decive
< 3000/- < 3000/-
6. Instant Water Heater

* Terms & Conditions Apply




‘ You should directly add Two Id’s
(Left - Right)

‘ 1:1 pair for Rs. 300/- will be given.
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‘ Ceiling : Maximum 30 Pairs
Per Day = Rs. 9,000/-

* Terms & Conditions Apply



‘ Auto Pool Income

e

4
. 1st Level | 6

X 2§/- = 150/-

2nd Level| 36

x 50- = 1,800/-

Rebirth

3rd Level | 216

X 275/- = 59,400/

“...Free 6
ID’s

Grand Total= 61,350/-

Training Fee Rs.= 11,350/ -

Total Rs.= 50,000/ -

ID buyers like you will be arranged in
order of seniority as shown beside and
income will be paid according to seniority

Rs 11,350/- training fee will be taken from
your 3rd stage of income and remaining
Rs 50,000/- will be given to the customer.
Later on rebirth 6 free ID's will be arranged
according to seniority and for those 6 ID's
you will get total Rs 3,00,000/-
(Rs 50,000/ - for each ID.).

Similarly each ID will get multiplied by 6
and the income will also continue to multiple.




€ Awards & Rewards

10 Pairs:
S50 Pairs:
100 Pairs:
250 Pairs:
500 Pairs:
5000 Pairs:

A A A AN AMA

Team Welcome Award
Nano Men Short (worth Rs. 3,000/-)
Chroma Earphones (worth Rs. 7,000/-)
Magnetic Bed (worth Rs. 12,000/-)

5 Gm. Gold + Eligible for Royalty Income
EV CAR Down Payment (worth Rs. 5 Lack)

e
NANO BLACK TECHNOLOGY

——




Royalty Income S
‘ yaity P4

Those who match 500 pairs of IDs will get royalty.
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From then on every day Rs 50/- will be deducted for each

ID registered with the company and the total amount will

be distributed equally to the achievers on that day as royalty.
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CONTACT |

Py info@grmarketing.com

Bangalore, Karnataka.

am=2  www.grmarketing.com
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